
 
MOTION ON NOTICE 

 
 
2. MARKETING GRANT TO TOURISM VANCOUVER 
 
MOVER: Councillor Tim Stevenson 
SECONDER:  Councillor 
 
 
WHEREAS Vancouver is the fourth-most preferred place to travel for gay and lesbian 
travelers in the US; 
 
WHEREAS Vancouver is the number one international destination for lesbian travelers 
in the US; 
 
WHEREAS some of the funding used by Tourism Vancouver to focus on the GLBT market 
comes from Tourism BC’s City Stay program, which may soon be mandated to develop 
mainstream markets for the 2010 Olympic audience; 
 
WHEREAS Toronto and Montreal invest anywhere from three to six times as much in an 
annual GLBT marketing budget; 
 
AND WHEREAS Toursim Vancouver’s budget commitments to the GLBT market are 
maximized based on the current funding model, and partner support is also uncertain 
for the remainder of 2008 and into next year; 
 
THEREFORE BE IT RESOLVED THAT  
 
The City of Vancouver provide a one-time investment of $25,000 to Tourism Vancouver 
to undertake a campaign to strengthen our city’s positioning around the lesbian 
tourism market in the United States.  
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